


Chaired by: 

 

Sponsored by: 



The Oxford Farming Conference Research 2012 
 

Power in Agriculture 
 

In partnership with: 

 

 

 

 

Research Undertaken by: 
 



Timely and Important 

 
ÅThe perception of a shift in global power 

eastwards  
ÅThe opening up of agricultural markets 

through a gradual process of trade 
liberalisation and de-regulation  

ÅIncreasing globalisation of agricultural trade, 
with increased levels of concentration in 
agricultural market places  

ÅThe heavy reliance on use of natural 
resources, including non-renewables means 
factors, such as climate change and depletion 
of mineral reserves will be important.  

 

 



Power 

ÅWhat is Power? 

ÅParaphrasing Justice Potter Stewart  

ïάώtƻǿŜǊϐ ƛǎ ƘŀǊŘ ǘƻ ŘŜŦƛƴŜΣέ ōǳǘ ϦL ƪƴƻǿ ƛǘ ǿƘŜƴ L 
ǎŜŜ ƛǘέ 

ÅWe chose to consider 

ïEconomic 

ïSocial  

ïPower over Natural Resources 

 

 

The Sarkozy 

ópower digitô 

óPower is the ability of an actor to compel, persuade, or control the  

behaviour of other actors through the deliberate and politically motivated  

use of economic assetsô  Frost (2009) 



Economic Power in 
Agriculture 

ÅSize of agricultural sector 

ïSelf-sufficiency 

ÅPower in terms of Trade 

ïExports and Imports 

ÅAgri-business power 

ïTransnational Corporations (TNCs) 



 



Agricultural Trade 

ÅVery concentrated   
ïtop 20 exporting and importing countries 

account for 78% of global exports and 70% of 
global imports.  

ÅTrade patterns reflect factors including 
proximity and historic relationships 
ïreflection of past power relationships 

ÅNew and evolving trade patterns emerging 
ïMulti and Regional/Bi lateral Trade 

Agreements and other  
ïparticularly noticeable is the rising 

importance of a number of the BRICS 
countries 
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ÅState intervention in agriculture and trade 
has been diminishing.   

ÅTNCs have become increasingly dominant in 
all aspects of the agricultural supply chain. 

ÅStatistics tell the story:  
ï 4 companies account for 75-90% of the global 

grain trade  
ï10 companies are responsible for >40% of the 

global retail market  
ï7 companies control virtually all fertiliser supply  
ï5 companies share 68% of ǘƘŜ ǿƻǊƭŘΩǎ 

agrochemical market  
ï3 companies control almost 50% of the 

proprietary seeds market  

 

Input 
supply 

Seed 
propagation 

Production 
(farming) 

Basic 
processing 

Trading and 
logistics 

Processing Retailing 

Corporate Power 

ωSeed 
companies 

ωFertiliser 
producers 

ωFeed 
companies 

ωAgro-chemical 
producers 

ωFarm 
equipment 

ωIrrigation 
equipment 

ωPlantation 
companies 

ωGrower 
shippers 

ωWholesalers 

ωSpecialist 
traders 

ωTransportation 
companies 

ωFood 
manufacturers 

ωTextile producers 

ωBiofuel 
producers 

ωSupermarkets 

ωFastfood chains 

ωCoffee and tea 
houses 

 



Other Transnational Corporations are available 





Seed Industry 

ÅAnimation of agglomeration in 
seed industry 
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Traditional thinking 
regarding power in the 
agricultural supply chain 
Input supply and 
commodity purchasing 
increasingly linked 
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