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EXPORTING TO AN AR
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S DUNNES STORES FORTNUM & MASON .w

PICCADILLY SINCE 1707

SuperValu S WHOLE
Real Food, Real People POODS

M A R K E T
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e RESHROOMS

GETTING OUT
THERE

2. BE AGILE
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3. EMPHASISE HERITAGE
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LINKING ENVIRONMENT AND FARMING
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STAYING OUT
THERE

4. BE SELECTIVE

5. DIGITAL MARKETING:
LOCAL VOICE /
GLOBAL REACH
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WHAT CAN WE DO BETTER?
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