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The complexity, the trends, and the opportunities



The size and complexity of the UK Foodservice Market

Foodservice market 2016 £87.2bn — 331,845 (value —

outlets)

Retail, Trav:el & Leisure:
£19.9bn - 101,164

Retail

Coffee Shops
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£63.0bn - 167,480
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Fine Dining T?;:i';:?::al
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Branded Independent
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Simplicity of Retail vs. Complexity of Foodservice

UK Grocery Market

gy

Sainsbury’s
alicigls

Morrisons

TESCO

Waitrose

90% of the total market
sold by 7 large retailers
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Brands and independents share the market
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Eating out participation: Q1 2013 - Q2 2016
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Frequency by day-part: Q1 2015 - Q2 2016

Average number of visits per head per month
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Average spend by day-part: Q1 2015 - Q2 2016

Average spend per head per visit
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The Ageing Consumer
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The Ageing Demographic - Eating out frequencies

28.4

24.1
22.6

20.4

15.1

Total per month
Snack

" Dinner

"™ Lunch
Breakfast

18.0

14.7

12.5

10.4

8.4

6.8 6.1

1.7

1.5
3.5 . 1.3 1.2
' 2.3 2.1

Total UK 18-24 25-29 30-34 35-39
adult
average

55-59 60-64 65-69 70+

40-44 45-49 50-54
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Most important long-term consumer trends
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The six mega trends in the marketplace

MEGA TRENDS
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Cuisine trend hotspots in 2016

= significant growth cuisine = growth cuisine = potentially under pressure
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A new era of Premiumised Informality, driven by Food Pleasure Seekers

© photography by kang leong
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A highly competitive landscape
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With competition growing all round — especially at the value end of the spectrum

Sign up to ou

’mlovin’it*

McDonald’s reports first quarter results
for 2016 and confirms ten years of
growth for the UK business

LONDON, UK —22 April 2016
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Getting squeezed in the middle

Home > News > Operators » Restaurants » The Restaurant Group »

TRG launches review after further Ifl
sales slide

29 Apr 2016

£ pine | B Eman | & Share | o save H1 Ifls down 1.6% at M&B

The Restaurant Group has reported a further

Home News Opinion Market Intelligence Consumer

Home » News » Operators » Pubs » Mitchells & Butlers »

deterioration in trading in its first quarter and launched = the 19 May 2016
a “comprehensive review” of its property portfolio, restaurant
brands and site rollout. group plc

The company also announced chief financial officer
Stephen Critoph is to step down with immediate effect
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MILLER & CARTER

Harvester ——>

THERE CAN BE
NO CASUAL APPROACH TO CASUAL DINING
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Contemporary chains — those that have developed in the past 10 years
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Top 10 brands - Percentage sales growth — 2015-2016E
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CAU Five Guys Franco Turtle Bay Leon Cosy Club  CoastTo Koh Thai  Barburrito MEATIliquor
Manca Coast Tapas

Absolute Growth ~ ® Percentage Growth
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Disruptors and Influencers

SCHMEICHEL
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Challenges to brands from quality independents

IS ST
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Contemporary consumers seeking faster fashion food will fuel restaurant growth
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