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UK 2015 food and drink export volumes by value 
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“ It has been proven that a business which 
involves itself in overseas markets will 
achieve a higher growth rate in revenue and 
profit than those that are purely domestic.”	
  
Noel Quinn,	
  
HSBC Commercial Banking Commercial Banking	
  





Exports as % of domestic 
production (2015) 

0	
   5	
   10	
   15	
   20	
   25	
   30	
  

Lamb	
  

Pork	
  

Wheat	
  &	
  Barley	
  

Poultry	
  

Fruit	
  

Beef	
  

Potatoes	
  	
  

Vegetables	
  

Source:	
  Defra/HMRC	
  



Surge in global middle class 
Millions 2009 2020 2030 

North America 338 18% 333 10% 322 7% 

Europe 664 36% 703 22% 680 14% 

Central and 
South America 

181 10% 251 8% 313 6% 

Asia-Pacific 525 28% 1740 54% 3228 66% 

Sub-Saharan Africa 32 2% 57 2% 107 2% 

Middle East and 
North Africa 

105 6% 165 5% 234 5% 

World 1845 100% 3249 100% 4884 100% 

Source: The World Bank, Kharas and Gertz 2010 



Pigmeat exports 
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