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Chairman’s Introduction

OFC25 in numbers

Conference Sessions

Chairman’s 90 Year Welcome Reception
Conference App

Live Online Stream

Thank you

Thank you to all the partners who have supported OFC over the last 90
years, as a charity, we couldn’t host the event without you. Union Debate & Christchurch Post-Debate Supper

Food Hub

Partnership Events

Science Lecture

Press Room Got an
Exhibition Space id ea7
L 2

Inspire Programme

If you don’t

Inspiring Innovators see a package
that fits your

Scholars Programme business, do get in

touch with Clare
Greener, Head of
< ‘ OFC Partnerships
S S ‘ : S Contact Details

D - we are always

Bursaries

open to new ideas.
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My sincere thanks go to all our 9%
partners, current and past, for helping
us to deliver the renowned, w«

class event, that is the OFC. Without
your support, as a charity, we wouldn’t
be able to deliver the conference.

Welcome to the OFC 2026 Partnership Programme, and what a special
year ahead - our 90th year.

“sessions will include,
challenge & inspire.”

The global demand for the abundance of food that we produce on these islands
will continue to grow and bring opportunities to our agricultural sector. New
trade deals, tariffs and political agendas will reframe business thinking. And
new priorities for our environment and the wellbeing of our people, will put a
spotlight on social good.

Growing Resilience will deliver three core conference sessions covering themes
linked to business, environment and people, all with a core focus to include,
challenge and inspire. At the end of the conference, we will be encouraging
delegates to go away with a call to action, for the future of UK agriculture.




OFC in numbers -

Schools, where the conference

The stunning Oxford Examination
5,238

LinkedIn followers
as at March 2025

25,509

LinkedIn Impressions

during conference week

OFC25 delegate
reflections

21,100

X Followers
as at March 2025

52,700

Facebook Views

during conference week

influencing welcoming

tiring  intresting

learning

eye-opening

social

friendly

thought ¢, ,.q proud

120,000

Website Visits
Ist February 24 to 3| January 25

4.4

million, estimated PR
reach for OFC25.

provoking

challenging

i nSpi ri ng encouraging

fabulous

interesting intense

emotional

excellent

brilliant

motivational networking 1 formative engaged

connecting

attending exhilarating

exciting jnsightful
stimulating

opportunity

positive In

inspirational

diverse innovative

enjoyable

thought-provoking experience

educative

5,000

connections on the
conference app, with
80% of delegates
downloading it.

233,191

impressions for the
app partner, with
their Llogo.

network focussed

7,386

Newsletter
subscribers
as at March 2025

Double

industry average for
open & click-through
rates for the OFC
newsletter.

funny

great

organised educational

fun

engaging inclusive

motivating

4,284

OFC25 on-demand
video views
as at March 2025

Debate

highest
performing video
as at March 2025

takes place.




Conference Sessions

Acknowledgement as a Silver Partner with your logo
displayed during the session, on the rolling visuals
and the partner banner wall.

Profile on the website inc. 50 words of text, logo
and a link to your website. Logo also on session
watch back video, hosted on website post-event.

Acknowledgement from Conference Chairman at the
start of the session. Plus [-minute video clip played
on the main stage (to be supplied by Partner).

Acknowledgement with your logo in delegate
joining emails pre-conference, and name Llisted in
post-event email when sharing video content.

Two complimentary tickets to OFC26, in Oxford.
Five E-tickets for OFC26 online stream.

Two invites to Chairman’s Welcome Reception.

Acknowledged via posts relating to the session.

The team will also look out for your own posts and engage,
where possible.

Acknowledged in the OFC App, with access for
those attending OFC to network with delegates.

Opportunity to advertise in the conference
programme at full cost.

£10,000

Single partner - gold
Logo on Display

Acknowledgement as a Gold Partner with your logo

displayed during the session, on the rolling visuals
and the partner banner wall.

Website Publicity & Video

Profile on the website inc. 75 words of text, logo
and a link to your website. Logo also on session
watch back video, hosted on website post-event.

Chairman’s Speech & Clip
Acknowledgement from Conference Chairman at the

start of the session. Plus [-minute video clip played
on the main stage (to be supplied by Partner)

Delegate Comms

Acknowledgement with your logo in delegate
joining emails prior to conference. and name listed
in post-event email when sharing video content.

OFC Tickets

Three complimentary tickets to OFC26, in Oxford.
Ten E-tickets for OFC26 online stream.

Three invites to Chairman’s Welcome Reception.

Social Media

Acknowledged via posts relating to the session.

The team will also look out for your own posts and engage,
where possible.

OFC App

Acknowledged in the OFC App, with access for
those attending OFC to network with delegates.

OFC Print Programme

Discounted rate for advertising within the print
programme.

Also shared online digitally, to all delegates.



| Chairman’s 90 Year
Welcome Reception

Acknowledgement as a Silver Partner with your
logo displayed at the reception, including on rolling
visuals and the partner banner wall.

Profile on the website including 50 words of text,
your logo and a link to your website.

Acknowledgement from Conference Chairman
during the reception.

Acknowledgement with your logo in delegate
joining emails prior to conference.

Two complimentary tickets to OFC26, in Oxford.
Five E-tickets for OFC26 online stream.

Two invites to Chairman’s Welcome Reception.

Acknowledged via posts relating to the session.

The team will also look out for your own posts and engage,

where possible.

Acknowledged in the OFC App, with access for
those attending OFC to network with delegates.

Opportunity to advertise in the conference
programme at full cost.

£10,000

Single partner - gold
Logo on Display

Acknowledgement as a Gold Partner with your logo

displayed at the event, including on rolling visuals
and the partner banner wall.

Website Publicity

Profile on the website including 75 words of text,
your logo and a link to your website.

Chairman’s Speech

Acknowledgement from Conference Chairman
during the reception.

Delegate Comms

Acknowledgement with your logo in delegate
joining emails prior to conference.

OFC Tickets

Three complimentary tickets to OFC26, in Oxford.
Ten E-tickets for OFC26 online stream.

Three invites to Chairman’s Welcome Reception.

Social Media

Acknowledged via posts relating to the session.

The team will also look out for your own posts and engage,
where possible.

OFC App

Acknowledged in the OFC App, with access for
those attending OFC to network with delegates.

OFC Print Programme

Discounted rate for advertising within the print
programme.

Also shared online digitally, to all delegates.




Conference Live Online
App £3,000 i ream £5,000

A core part of OFC, 80% of delegates (637 people) downloading the app at the 2025 The online stream is joined by hundreds of individuals, who are unable to attend in-per-
conference. As well as a key networking tool, it is used for asking speakers questions and son but have a strong interest in the speakers and topics. Running on Thursday and Fri-
posting polls. On average at OFC25, each user exchanged eight virtual business cards, day, excluding evening and partner events, it is a great way to ensure OFC is inclusive
resulting in nearly 5000 connections. The partner also received 233,191 impressions (the to all. The stream is also made available to all press (nearly 90 attend each year or join
number of times their logo was seen by delegates). online).

Website App
Publicity Profile

Website Opening
Publicity Video

OFC
Tickets

Delegate ‘_ s JOFC Delegate
Comms o w W Tickets Comms

-

>
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OFC Print Digital Social OFC Print
Programme Banner Media Programme

QOFCo @FC
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Lunchtime
Food Hub

A celebration of British food for delegates during lunchtime on both days of OFC26.
Be the conduit to the highly regarded Oxford networking experience. Provide delegates

with the all-important ingredient to enable significant conversations.

Acknowledgement as
a Silver Partner with
your logo displayed at
the event, including on
rolling visuals and the
partner banner wall.

Acknowledgement with
your logo in delegate
joining emails pre-
conference.

Opportunity to
advertise in the
conference programme
at full cost.

Page 14

Profile on the website inc. 50
words of text, logo and a link

to your website.

Two pop-up banners,
displayed within the food
hub. To be supplied by the
partner.

Acknowledged via posts
relating to the lunches.

The team will also Llook
out for your own posts
and engage, where
possible.

All rates advertised exclude VAT

Acknowledgement from
Conference Chairman
or one of the OFC
Directors, during the
conference.

Two complimentary tickets
to OFC26, in Oxford.

Five E-tickets for OFC26
online stream.

Two invites to Chairman’s
Welcome Reception.

Acknowledged in the
OFC App, with access
for those attending
OFC to network with
delegates.

@FC

Celebrating 90 years of OFC




OFC26 Union Debate
and Christchurch
Post-Debate Supper

Be our partner during an iconic component of the Oxford Farming Conference, and one

of the most saught-after social elements of the event, with tickets always selling-out.

The OFC25 Debate video received the most views, post-event, and continues to grow.

Acknowledgement as a
Silver Partner with your
logo displayed during the
conference on rolling
visuals and the partner
banner wall.

Acknowledgement with
your logo in delegate
joining emails pre-
conference, and name
listed in post-event
email when sharing
video content.

Opportunity to
advertise in the
conference programme
at full cost.

Company logo displayed

on banner throughout the
debate. Banner to be supplied
by Partner.

Logo displayed on supper
menus, and reserved seats.

Profile on the website inc. 50
words of text, logo and a link
to your website.

Plus logo included in debate
recording, shared via OFC
website post-event.

Acknowledged via posts
relating to the lunches.

The team will also look
out for your own posts
and engage, where
possible.

Acknowledgement from
Conference Chairman
or one of the OFC
Directors multiple times
including at the debate
and dinner.

Two complimentary tickets
to OFC26, in Oxford.

Five E-tickets for OFC26
online stream.

Two invites to Chairman’s
Welcome Reception.

Two complimentary tickets
to the post-debate dinner.

Acknowledged in the OFC
App, with access for those
attending OFC to network
with delegates.

All rates advertised exclude VAT Page 7




Partnership Events

Lunchtime Events

£9,000

Only one per day, on an OFC stage
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Logo on Display
Acknowledgement as a Silver Partner with your logo

displayed on the rolling visuals and the partner
banner wall.

Acknowledgement as a Silver Partner with your logo

displayed on the rolling visuals and the partner
banner wall.

Website Publicity & Video

Profile on the website inc. 50 words of text, logo and
a link to your website. Logo also on session watch
back video, hosted on OFC website post-event.

AV & Video

Profile on the website inc. 50 words of text, logo and
a link to your website. Logo also on session watch
back video, hosted on OFC website post-event.

Professional AV support and equipment included. Professional AV support and equipment included.
Session recorded and edited, and made available Session recorded and edited, and made available
on OFC website as well as a download for your on OFC website as well as a download for your
own channels. own channels.

Delegate Comms

Acknowledgement with your logo in delegate
joining emails prior to conference. and name listed
in post-event email when sharing video content.

OFC Tickets

Two complimentary tickets to OFC26, in Oxford. Two complimentary tickets to OFC26, in Oxford.

Acknowledgement with your logo in delegate
joining emails pre-conference, and name listed in
post-event email when sharing video content.

> //41 o | & 34
3 :.f::_,i R e o B¢ % & Five E-tickets for OFC26 online stream. Five E-tickets for OFC26 online stream.

Two invites to Chairman’s Welcome Reception. Two invites to Chairman’s Welcome Reception.

" Professionalsin |
the Countryside %

Social Media

Acknowledged via posts relating to the session. Acknowledged via posts relating to the session.

The team will also look out for your own posts and engage,

The team will also look out for your own posts and engage,
where possible.

where possible.

OFC App

Acknowledged in the OFC App, with access for
those attending OFC to network with delegates.

Acknowledged in the OFC App, with access for
those attending OFC to network with delegates.

OFC Print Programme

Opportunity to advertise in the conference Opportunity to advertise in the conference

programme at full cost.

programme at full cost.




The Science
Lecture

£5,000

Silver Partner

A seminal moment during conference, providing delegates with an exclusive opportunity

to hear from a world leading scientific authority, or individual.

Delegate
Comms

OFC Print
Programme

— Page 20 —

Website Chairman’s
Publicity & Speech
\ViTe[=Yo)

OFC
Tickets

Social
Media

Press Room

£6,000

Silver Partner

The press room is a hive of activity throughout the conference, and is only available

to press and the room partner, offering a unique opportunity to meet and engage with

some of the leading national, regional and international publications in agriculture,

as well as broadsheets, broadcast and digital channels. Each year more than 90 press

register for press access, making it one of the largest attended press events in the sector.

Website
Publicity

Delegate
Comms

OFC Print
Programme

Conference

Pop-Up
Banners

OFC
Tickets

Social
Media

QOFCo
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Exhibition
Space £1,500

Located in a prime area, our exhibition spaces offer you a 2 x 3m area to build your
display and network with conference attendees during lunch and refreshment intervals.
A great opportunity to exhibit during the main welcome event, which last year sold out

with a waiting Llist.

Social
Media

Rural Communities
Cancer Project
ing links in the rural co

Website
Publicity

Tickets &

OFC Print
Equipment

Programme

QOFCo

GROWING RESILIENCE
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OFC Inspire

Programme £30,000

Principal Partner or
Multiple Packages Available

The Inspire Programme enables ambitious candidates from the rural and agri-food sector
to attend the Oxford Farming Conference, develop their own network and leadership skills,
and receive support from industry bodies and professionals, ahead of the conference. It
now has an alumni of 130 individuals, with many going on to take on leading roles within

the industry, including many as OFC Directors.

Website Chairman’s
Publicity Speech

Delegate OFC
Comms Tickets

Dedicated
Inspire Events

OFC Print
Programme

@FC

INCLUDE | CHALLENGE | INSPIRE

All rates advertised exclude VAT
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Inspiring
Innovators ‘f‘ZIPL(p)OO

The stage is set to invite a cohort of inspirational innovators to speak at Oxford. Be the
organisation who facilitates a generation of visionaries to reach their chosen goal. Dis-
cover a new innovation, see a business take the next step or watch a start-up get the lift
they need, to make a positive change, to the future of UK agriculture.

Website Chairman’s
Publicity Speech

OFC
Tickets

OFC Print Social
Programme Media

QOFCo

s Page 24w All rates advertised exclude VAT EEEXLIJJ\YJSS &EFEILIENCE

OFC Scholars
Programme ‘EPZZQOO

The OFC Scholars’ Programme aims to give young people the opportunity for peer-
to-peer networking and to share views and ideas, while gaining access to key skills
development training, new networks and connections. It aims to foster our leaders of

tomorrow.

Website Chairman’s
Publicity Speech

Social OFC
Media Tickets

Dedicated
Scholar Events

OFC Print
Programme

@FC
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1  OFC Bursary

To further the OFC’s charitable objectives, the OFC Bursary enables individuals who
may otherwise be unable to attend the event due to financial constraints. Awarded to
individuals who are actively working in the food, farming and agricultural sector, or with
an evidenced pathway to enter the industry, these bursaries have to date, supported

more than 100 people.

Logo on
Display
Acknowledgement as a
Principal Partner with
your logo displayed at
the event, including on

rolling visuals and the
partner banner wall.

Delegate
Comms

Acknowledgement with
your logo on all emails
to Bursary recipients
prior to, during and
after the event.

OFC Print
Programme

One full page of
advertising within the
print programme.

Also shared online
digitally, to all
delegates.

Website
Publicity

Profile on the website
including 150 words of
text, your logo and a link
to your website.

Logo on the Bursary
page.

Social
Media

Acknowledged via posts
relating to the Bursary
Programme.

The team will also Look
out for your own posts and
engage, where possible.

All rates advertised exclude VAT

Chairman’s
Speech

Acknowledgement from
Conference Chairman
on the main stage.

OFC
Tickets

Four complimentary tickets to

OFC26, in Oxford.

E-tickets for OFC26 online

stream, for whole organisation.

Four invites to Chairman’s
Welcome Reception

OFC
App

Acknowledged in the
OFC App, with access
for those attending
OFC to network with
delegates.
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www.ofc.org.uk

BRITISH 3%
GROWERS

CLARE GREENER CLAIRE HALL REBECCA DAWES OFC SECRETARIAT
Head of OFC Partnerships Event Management PR and Marketing including accounts
Hawk AV Jane Craigie Marketing BGA.

OFC Partnership Programme Team

The conference is managed and delivered by a group of voluntary Directors, and a team of contracted
service providers including the Secretariat, PR and Marketing, Event Management and Partnership
Programme. These individuals adjust their hours throughout the year, responding to the needs of
OFC. Whilst they do not work full-time for the conference, they are always at the end of an email or
phone.

Your primary contact is Clare Greener, Head of OFC Partnerships via partnerships@ofc.org.uk, but
to ensure you received the best return from your investment, you may also hear from the above
individuals.




